
 

TikTok to launch ad revenue-sharing
program for creators
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TikTok has become wildly popular around the world in recent years.

TikTok on Wednesday announced an ad revenue-sharing program with
the social media platform's most prominent creators, moving closer to a
model already used by its competitors.
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The short-video format app has become wildly popular in recent years
with more than a billion active users globally, but has been criticized for
not providing a way for creators to effectively monetize content.

Under the new TikTok Pulse program, companies can place their ads
next to user content in specific categories, including health, fashion,
cooking, gaming and others—and creators will get a cut.

"We will begin exploring our first advertising revenue share program
with creators, public figures and media publishers," the company, a
subsidiary of Chinese tech firm ByteDance, said in a statement.

"We're focused on developing monetization solutions in available
markets so that creators feel valued and rewarded on TikTok."

Only accounts with at least 100,000 subscribers will be eligible for the
first phase of the program, TikTok said.

The firm's North America General Manager Sandie Hawkins told tech
website The Verge that Pulse will roll out in the United States in June,
and that approved creators will get a 50 percent cut of ad revenue.

In 2021, TikTok generated an estimated 4.6 billion dollars in revenue,
according to industry publication Business of Apps.

That figure is more than double the previous year's revenue, but remains
roughly on par with competitor Snapchat, which has about 300 million
daily users, according to Snapchat's data.

Other major social networks that focus on video, such as YouTube,
Instagram and Snapchat, have already implemented revenue-sharing
systems.

2/3



 

© 2022 AFP

Citation: TikTok to launch ad revenue-sharing program for creators (2022, May 5) retrieved 10
April 2024 from https://techxplore.com/news/2022-05-tiktok-ad-revenue-sharing-creators.html

This document is subject to copyright. Apart from any fair dealing for the purpose of private
study or research, no part may be reproduced without the written permission. The content is
provided for information purposes only.

Powered by TCPDF (www.tcpdf.org)

3/3

https://techxplore.com/news/2022-05-tiktok-ad-revenue-sharing-creators.html
http://www.tcpdf.org

