Coronavirus dims Twitter earnings
expectations
24 March 2020
the pandemic as many marketing campaigns are cut
back, and ad targeting is thrown into chaos.
Chief financial officer Ned Segal said the downturn
has hit the tech platform after starting the year on a
promising note.
"The COVID-19 impact began in Asia, and as it
unfolded into a global pandemic, it has impacted
Twitter's advertising revenue globally more
significantly in the last few weeks."
Chief executive Jack Dorsey said Twitter remains
committed "to serve the public conversation,"
during the crisis.
"We're seeing a meaningful increase in people
using Twitter, and our teams are demonstrating
incredible resilience adapting to this unprecedented
environment," he said.
Like many companies, Twitter will see a financial hit from The number of people using Twitter daily has
the coronovirus pandemic even as the online platform
climbed 23 percent to 164 million from the first
gains users to share information about the crisis
quarter last year, with the coronavirus pandemic a

main topic of conversation at the one-to-many
messaging platform, according to the company.
Twitter on Monday dialed back its earnings
expectations for the current quarter amid a
massive disruption in online advertising stemming
from the coronavirus pandemic, even though the
service has become a hub of conversation about
the crisis.
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The San Francisco company is among numerous
firms expected to take a hit from the crisis, which
has already altered many consumer and online
habits.
Twitter said it is "withdrawing" its earlier forecast
for the first quarter of 2020 and now expects an
operating loss along with declining revenues.
Online advertising is expected to be impacted by

1/2

APA citation: Coronavirus dims Twitter earnings expectations (2020, March 24) retrieved 24 January
2022 from https://techxplore.com/news/2020-03-coronavirus-dims-twitter.html

This document is subject to copyright. Apart from any fair dealing for the purpose of private study or research, no
part may be reproduced without the written permission. The content is provided for information purposes only.

2/2
Powered by TCPDF (www.tcpdf.org)

